FISA DISCIPLINEI
Anul universitar 2023/2024
Anul de studiu I/ Semestrul |

1. Date despre program

1.1. Institutia de invatdmant superior Universitatea ,,1 Decembrie 1918” din Alba Iulia

1.2. Facultatea de Stiinte Economice

1.3. Departamentul Administrarea Afacerilor si Marketing

1.4. Domeniul de studii Marketing

1.5. Ciclul de studii Masterat

1.6. Programul de studii/calificarea* Marketing si promovarea vanzirilor
243207 Brand manager, 243210 Organizator targuri si expozitii,
243216 Analist servicii client.

2. Date despre disciplind

2.1. Denumirea disciplinei | Comunicare de afacere in Limba englezi

| 2.2. Cod disciplina | MPV 114.1

2.3. Titularul activitatii de curs -

2.4. Titularul activitatii de seminar Prof. universitar dr. Teodora Popescu

2.5. Anul de 1 |26. 1 | 2.7. Tipul de evaluare
studiu Semestrul (E/CIVP)

C | 2.8. Regimul disciplinei (O —
obligatorie, Op — optionala, F
— facultativa)

Op

3. Timpul total estimat

3.1. Numar ore pe 2 din care: 3.2. curs -
saptamana

3.3. seminar/laborator

3.4. Total ore din planul | 28 din care: 3.5. curs -
de invatamant

3.6. seminar/laborator

28

Distributia fondului de timp

ore

Studiul dupd manual, suport de curs, bibliografie si notite

48

Documentare suplimentard in bibliotecd, pe platformele electronice de specialitate si pe teren

35

Pregatire seminare/laboratoare, teme, referate, portofolii si eseuri

35

Tutoriat

Examinari

Alte activitati

3.7 Total ore studiu individual 122

3.9 Total ore pe semestru 150

3.10 Numarul de credite** 6

4. Preconditii (acolo unde este cazul

4.1. de curriculum -

4.2. de competente -

5. Conditii (acolo unde este cazul)

5.2. de desfasurarea a Sala dotata cu calculatoare si acces la internet.

seminarului/laboratorului

6. Competente specifice acumulate

Competente profesionale C6 Comunicarea verbald si scrisd in scop profesional in cel putin o limba de circulatie

internationald;

Competente transversale CTS5 Identificarea oportunitatilor de formare continua si valorificarea eficienta a

resurselor si tehnicilor de invatare pentru propria dezvoltare;
CT9 Capacitatea de a identifica oportunitatile de formare continua;

7. Obiectivele disciplinei (reiesind din grila competentelor specifice acumulate)

7.1 Obiectivul general al - Utilizarea practica a limbii engleze prin intelegerea de texte specializate, redactarea
disciplinei unor comunicari, argumentarea orald sau in scris a unor opinii in diverse situatii de




comunicare adecvate limbajului de afaceri.

7.2 Obiectivele specifice

- Capacitatea de a adapta discursul si altor limbaje specializate si stiluri functionale.

- Capacitatea de a realiza si identifica conexiunile interculturale.

- Capacitatea de a identifica echivalentul unitatilor lexicale specifice limbajului de
specialitate si in alte limbi de circulatie internationala.

- Capacitatea de a realiza transferul cultural in sfera economica si de afaceri.

8. Continuturi*

8.2.Seminar-laborator Metode de Observatii

predare
S1 Invitarea prin Popescu, T. (2003). Reading and Vocabulary for
1.UNIT I: European Institutions discutie Business Students. Cluj-Napoca: Casa Cartii de
1.1. Focus on Reading | Dezbaterea Stiinta.

1.2. Focus on Vocabulary |
1.3. Focus on Grammar
1.4. Focus on Listening

Problematizarea
2 ore

Robbins, S. (2005). First insights into business.
Students’Book. Pearson Longman.

S2

2. UNIT II: European Institutions
2.1. Focus on Writing

2.2. Focus on Reading Il

2.3. Focus on Vocabulary 11

2.4. Focus on Speaking

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students’Book. Pearson Longman.

S3

3. UNIT HI:
Environment
3.1. Focus on Reading |
3.2. Focus on Vocabulary |
3.3. Focus on Grammar
3.4. Focus on Listening

Business and

the

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S4

4. UNIT IV:
Environment

4.1. Focus Writing
4.2. Focus on Reading Il
4.3. Focus on Vocabulary Il
4.4. Focus on Speaking

Business and

the

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S5

5. UNIT V: Economics
5.1. Focus on Reading |
5.2. Focus on Vocabulary |
5.3. Focus on Grammar
5.4. Focus on Listening

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S6

6. UNIT VI: Economics
6.1. Focus Writing

6.2. Focus on Reading Il
6.3. Focus on Vocabulary Il
6.4. Focus on Speaking

Invitarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students Book. Pearson Longman.

S7

7. UNIT VII: Entrepreneurship
7.1. Focus on Reading |

7.2. Focus on Vocabulary |

7.3. Focus on Grammar

7.4. Focus on Listening

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S8

8. UNIT VIII: Entrepreneurship
8.1. Focus Writing

8.2. Focus on Reading Il

8.3. Focus on Vocabulary 11

Invitarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.




8.4. Focus on Speaking

Students Book. Pearson Longman.

S9

9. UNIT IX: Marketing
9.1. Focus on Reading |
9.2. Focus on Vocabulary |
9.3. Focus on Grammar
9.4. Focus on Listening

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S10

10. UNIT X: Marketing
10.1. Focus Writing

10.2. Focus on Reading Il
10.3. Focus on Vocabulary 1I
10.4. Focus on Speaking

Invitarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S11

11. UNIT XI: Business Travel
11.1. Focus on Reading |

11.2. Focus on Vocabulary |
11.3. Focus on Grammar

11.4. Focus on Listening

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students’Book. Pearson Longman.

S12

12. UNIT XIlI: Business Travel
12.1. Focus Writing

12.2. Focus on Reading Il

12.3. Focus on Vocabulary II
12.4. Focus on Speaking

Invitarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S13

13. Revision 1

13.1. Short talk / Written work
13.2. Discussion points

communication activities case studies
13.4. Listening activities

and

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students'Book. Pearson Longman.

S14

14. Revision 2

14.1. Short talk / Written work
14.2. Discussion points

communication activities
14.3. Listening activities

and

Invatarea prin
discutie
Dezbaterea
Problematizarea
2 ore

Popescu, T. (2003). Reading and Vocabulary for
Business Students. Cluj-Napoca: Casa Cartii de
Stiinta.

Robbins, S. (2005). First insights into business.
Students Book. Pearson Longman.
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Online sources
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www.zf.ro
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8. Coroborarea continuturilor disciplinei cu asteptarile reprezentantilor comunititii epistemice,
asociatiilor profesionale si angajatori reprezentativi din domeniul aferent programului

Continuturile disciplinei le ofera studentilor notiuni si abilitati de comunicare inter-culturala in afaceri, 1i ajuta sa-gi
insuseasca limbajul de afaceri, sa dobdndeasca abilitati si cunostinte necesare pentru a urma o carierd in mediul de
afaceri national si international.

9. Evaluare
Tip activitate 10.1 Criterii de evaluare 10.2 Metode de 10.3 Pondere
evaluare din nota finala
10.5 Exprimare corecta, capacitate de argumentare, Prezentare orala | 70%
Seminar/laborator acuratetea exprimarii, utilizarea limbajului de afaceri | Interviu
Expimarea scrisa, utilizarea corecta a limbajului de 30%
afaceri Proiecte, referate,
lucriri practice

10.6 Standard minim de performanta: obtinerea notei minime 5
Intelegerea unui text de dificultate medie

Formularea unor idei simple pe marginea unui text de dificultate medie
Elaborarea portofoliului

Data completarii Semnatura titularului de seminar
15 Septembrie 2023 Prof univ. dr. Teodora Popescu
Data avizarii in departament Semnatura directorului de departament

20.09.2023 Conf. univ. dr. Silvia Mihalache



http://www.capitalul.ro/
http://www.economist.com/
http://www.nytimes.com/
http://www.zf.ro/

